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Pedro Guitton_Brand Identity Developer

A Brazilian-born Spanish citizen. Graphic designer
with an MBA in Marketing, currently doing a PhD in “Per-
sonal Branding".

He teaches at the IED - Istituto Europeo di Design,
is the author of the books Marca 2000, Logos do Brasil,
Logos from North to South America, T-Shirt 360*, DNA
Identity, 100% Design Portfolio, Fashion Identity, The Bags
and has given talks on corporate identity, graphic de-
sign and Urban Art throughout the world.
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His graphic influences come from a mix of ex-
periences acquired in the places he where has lived,
worked and studied: Rio de Janeiro (happiness and
beauty), California (style and dream) and Barcelona, his
current city (art and history).
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Based on your background, how you started ‘T-
shirt 3600 ?

I had the idea of this Book by talking with Adriana
Jordan that also is author of it, she works with fashion
for many years and talking about new ftitles we found
out a big gap for fashion books. Most of my titles are
developed by talking with other professionals and study-
ing the market in different countries. Research is very
important.
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Please tell us your observation of t-shirts and con-
temporary art.

The word is Customization and | guess t-shirts are
back focusing in this new fashion trend. People are
changing, people want to be different. Less pieces
makes prices higher, you can be unique. There is a whole

word of thought about this “new world coming up”.
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What's the interesting exploration when you col-
lected stylish t-shirts?

The most interesting part is to receive design for t-
shirts from the entire world. More than 30 countries like
Japan, USA, Brasil, and China. And guess what2 Also

here we feel the Globalization. Trends are for all believe
it or not.
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What sorts of logos or patterns catch your eyes?
The ones which have double meaning or a hidden
messeage. Theses one are my best ones...
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‘Fashion Identity’ refers to urban culture and aes-
thetic visions, what is your thought of “fashion”?

Fashion is much more than clothes. It's Attitude
and Personality, and if we could join them with Political
conceits we would make the fashion market get bigger
and bigger each day. People are changing and Fash-
ion is all about people.
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You have many books about LOGO; please tell us
your passion and discovery in it.

Logos is a resume of the communication. It's uni-
versal and it doesn't depend of language, culture or
religion. One image is worth more than 1000 words. I've
been trying to surprise people and one of the things | do
is create personalize code bar for each book, always
related with the theme. It can be one of my signatures.
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‘The Bags’' seems to represent women's world and
accessories designs features, is it related ‘Fashion Iden-
tity’? For you, what's the meaning of bags?

| think that Bags are one of the fashion accesso-
ries that better represent a person. You have the world

inside a bag and out side you can find a bit of the per-
sonality of the person.
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Please talk about some experiences in Rio de Ja-
neiro, California and Barcelona? (All the cities seem so
sunny!)

They are the places that | decide to live. People
that know these places with find out something about
my personality, attitude, and lifestyle. Living in these cit-
ies | became a more creative person and always believ-
ing that to dream doesn’t cost much.
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Other designers or artists you admire?

David Carson as a designer in which got to equal-
ize the experimental, the corporative and the commer-
cial part in this field. Salvador Dali as an artist. For me,
Dali reminds my inspiration. He created very creative
arts.
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What objects or things make you feel good in daily
life?

The possibility of giving designer a way to expose
there works, the development of and library and refer-
ence for many students and professionals. And | think
more than theses thing, my almost 250 students, future
plans and my mind working. That's how | like fo live.
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Please tell us your plan for future.

Continuing developing creative books related to
graphic design and urban culture. A specific project
that I'm planning to develop in sort term is creating my
own font. That would be cool! Another plan is to devel-
op a non profit organization that would support future
students designers with there book-projects.
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Could you give some advices to young designers
and artists?

It's not how good you are; it is how good you want
to be | guess that resume what life is all about.
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I would like to invite you all to join my next books.
For more information take a look on the links below:

+ Brochure from north to south America
http://www.pedroguitton.com/brochure/

+ Hungry Design

(anything related with food or beverage)
http://www.pedroguitton.com/hungry_design/

+ Packaging Identity
http://www.pedroguitton.com/packaging_identity/

+ Celebrity Logos (the special one)
http://www.pedroguitton.com/celebrity_logos/html/
celebrity_logos.htm

Tribute your idol !

The book will have 500 pages, full color, hard cover,
english and japanese version and we sell to over 50 con-
tries. Waiting for your works!

PS.: It will be a special book, we will be celebrating Index
Book’s 15 years.
Please email me to: guitton@indexbook.com Em

01-04 T-Shirt 360° book

International designers, fresh design, innovating llustrations, the
newest and coolest t-shirfs around the world. 20 countries, 50 de-
signers, 600 t-shirts designs.

053 kN Boarder San Diego, California - Tijuana, Mexico
063 THHIELEE | fook this picture, my favorite!
07 Portrait of Pedro Guitton

08 EifILOGOELE Z Cover of Logos from north to south America
book

Logos from North to South America proposes exactly that by giv-
ing us an insight into recent trends, the unusual and the different. It
has been put together with plenty of creativiy and with the aim of
breaking away from familiar concepts.
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10 Cover of Fashion Identity book

11 It’'s my “new signature”, always related to the theme of the
book.

12 Cover of The Bags book

Next books

Everybody still can join us by sending your works!
13 Cover of Packaging Identity book

14 Cover of Hungry Design book

15 Cover of Celebrity Logos book
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